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ABSTRACT : Study was carried out on the producer’s share in consumer rupee for food-grain marketing in
Wardha district and problems faced by farmers in marketing. Data were collected from 120 cultivators for the
year 2009-10 and secondary data were collected from various government publications for the period 1989-90 to
2008-09. All the major agencies involved in marketing of food-grain i.e. commission agent, wholesaler and retailer
each 10 were selected the study. The food-grain selected for the present study are jowar, wheat, pigeonpea (tur)
and chickpea (gram). The producer’s share in consumer’s rupee in case of jowar was highest 96.19 per cent in
channel-I followed by channel-II and channel-III. The producer’s share in consumer’s rupee in case of wheat was
highest 97.33 per cent in channel-I. The producer’s share in consumer’s rupee was highest 99.07 per cent in case
of Tur in channel-I followed by channel-II and channel-III. The producer’s share in consumer’s rupee was highest
Rs.98.43 in case of gram in channel-I followed by channel-II and channel-III.
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